
In just two years on the market, JUUL, a new type 

of e-cigarette, has become so popular among 

young people that it has already amassed nearly 

half of the e-cigarette market share. The product’s 

quick rise in popularity prompted The Boston 

Globe to call it “the most widespread phenome-

non you’ve likely never heard of.  ”Here are some 

important things to know about JUUL, which may be putting a new generation of youth at risk of 

nicotine dependence.  How does JUUL work?  JUUL devices heat up a cartridge containing oils to 

create vapor, which quickly dissolves into the air. The device is small enough to fit in a closed fist 

and has a sleek, tech-inspired design that resembles a USB flash drive.  While its manufacturer 

says that JUUL is only for adults, it comes in flavors — including mint, mango and crème brulee — 

which are proven to appeal to young people and facilitate initiation of tobacco product use.  

Does JUUL have nicotine?  Yes. In fact, a single JUUL cartridge is roughly equal to a pack of ciga-

rettes, or 200 cigarette puffs, according to the product website. Nicotine is an addictive chemical, 

and evidence suggests that nicotine use during adolescence and young adulthood has long-term 

impacts on brain development.  Many young people, however, do not realize that they are inhal-

ing nicotine when they vape or use e-cigarettes. The majority of youth e-cigarette users think 

that the last time they used a product they vaped only flavoring, not nicotine, according to the 

University of Michigan’s 2016 Monitoring the Future study. Yet the Centers for Disease Control 

and Prevention reported that 99 percent of e-cigarettes sold in U.S. convenience stores, super-

markets and similar outlets in 2015 contained nicotine.  Is JUUL safer than smoking cigarettes?  

While e-cigarettes are less toxic than combustible tobacco products — still the leading cause of 

preventable disease and death in the country — there is a catch. Using e-cigarettes has been 

shown to increase the likelihood of smoking cigarettes among young people.  A new consensus 

report by the National Academies of Sciences, Engineering and Medicine, Public Health Conse-

quence of E-Cigarettes, states that there is substantial evidence that e-cigarette use increases risk 

of ever using combustible tobacco cigarettes among youth and young adults. A December 2017 

study by the University of Pittsburgh Schools of the Health Sciences, published in the American 

Journal of Medicine, found that young adults who use e-cigarettes are more than four times as 

likely to begin smoking tobacco cigarettes within 18 months as their peers who do not vape.  Two 

examples of independent, public health sources for prevention materials shared by Tobacco Free 

Kids (TFK) are Know the Risks: E-cigarettes & Young People (from the Surgeon General’s report), 

and the resource list on the TFK website.  TFK has shared a detailed fact sheet, JUUL and Youth: 

Rising E-Cigarette Popularity 

WHAT IS JUUL?   
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https://e-cigarettes.surgeongeneral.gov/
https://www.tobaccofreekids.org/assets/factsheets/0159.pdf
https://youthengagementalliance.org/wp-content/uploads/2016/08/JUUL-Fact-Sheet-2-5-18.pdf
https://youthengagementalliance.org/wp-content/uploads/2016/08/JUUL-Fact-Sheet-2-5-18.pdf
https://www.facebook.com/pages/Fountain-Warren-Tobacco-Program/410066432507112?ref=hl
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Certain geographic 

areas and 

populations such 

as people who 

struggle 

financially, people 

who live in more 

rural areas, and 

persons with 

mental illness 

continue to 

experience high 

rates of tobacco 

use.  They are at 

greatest risk for 

tobacco-related 

death and disease.   

 

 

On Wednesday, January 24th, the American Lung Association released it’s “State of 
Tobacco Control”2018 report, which grades the states and federal government on 
key tobacco control policies..  In addition to the grades, the report also focuses on 
parts of the country and populations that continue to use tobacco or be exposed to 
secondhand smoke at high rates.  The full report can be accessed at wwww.lung.org/
sotc  

INDIANA GETS POOR REPORT CARD 

LIKE US ON FACEBOOK 

http://www.lung.org/sotc
http://www.lung.org/sotc
https://www.facebook.com/pages/Fountain-Warren-Tobacco-Program/410066432507112?ref=hl
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BIG TOBACCO PREYS ON LOW-INCOME COMMUNITIES 
 

 

Viewers of the 2018 GRAMMY Awards watched Dr. Jennifer 

Pearson explain how the tobacco industry continues to sell 

products that kill 1,300 Americans every day: by targeting 

lower-income communities and enhancing the addictiveness 

of cigarettes.  “The tobacco industry is targeting low-income 

Americans, people who are having a hard time, and selling a 

product that kills one-half of long-term smokers who use it as 

directed,” says the University of Nevada, Reno, School of 

Community Health Science professor who appears in “Worth 

More,” the newest campaign from truth®.  Truth spoke with 

Pearson about why spreading this information about the tobacco industry is so important.   

Q: In the video, you quote a tobacco industry document that describes a target customer as someone who has “nothing to look 

forward to.” How else can you describe the way tobacco companies have gone after people who are struggling? 

A: We know from tobacco industry documents, which were released as part of lawsuits against the industry, that companies 

targeted low-income people, specifically people down on their luck. They positioned cigarettes as the one good thing in their 

lives. The tobacco industry documents are damning but, to me, do not reflect the true injustice of what is going on. You need to 

look at the epidemiological data, which shows the incredible concentration of smoking among people with the lowest incomes 

and the lowest education levels.  The evidence is in their actions. Lower-income communities have more places to buy tobacco, 

more tobacco advertising and lower cigarette prices. It’s not surprising that smoking is so concentrated among these groups 

with 72 percent of smokers coming from lower-income communities. 

Q: You also highlight how tobacco companies intentionally modified tobacco to be more addictive, including by engineering 

tobacco crops to contain twice the amount of nicotine. What else did they do to manipulate the product? 

A: The cigarette is an amazingly engineered product that is made to be addictive.  Companies genetically modified the tobacco, 

or extracted nicotine from leftover tobacco and sprayed it back on the tobacco leaf to increase the nicotine yield in each ciga-

rette. Many companies also add ammonia to the cigarettes to facilitate the delivery of nicotine from your lungs into your blood. 

It’s like free-basing nicotine.  Tobacco companies engineered tobacco crops to contain twice the amount of nicotine.  We also 

know that they add all kinds of flavoring. For example, not only menthol cigarettes contain the mint flavor menthol. Nearly all 

cigarettes have some degree of menthol in them. You can’t always taste it, but the menthol is in there to facilitate inhalation 

and to inhibit your cough response. That allows you to take a deeper inhalation, which gives you a deeper dose to facilitate 

addiction or maintain addiction. 

Q: Many people think that the tobacco epidemic is over and that the misdeeds of the industry, such as lying about the harmful-

ness of cigarettes, are all in the past. What is your response to that? 

A: They’ve gotten smarter. Companies that sell in the U.S. have learned to toe the regulatory and legal line.  For example, to-

bacco companies used to label cigarettes “light” or “low-tar,” even though they were no safer than other cigarettes. They can 

no longer claim that certain tobacco products are less harmful without the Food and Drug Administration allowing the claim. 

But look at the brand Natural American Spirit. I have done a lot of research on this product, including studies with Truth Initia-

tive®. It’s the only major cigarette brand that makes the claims “natural,” “organic” and “additive-free,” and the majority of its 

smokers believe the brand is less harmful. They are still clearly misrepresenting the harms of their products. They are toeing the 

letter of the law, but not the spirit of the law.  So many people still smoke that it remains the leading cause of preventable 

death and disease in the country. It just may not be as obvious to everyone anymore, especially leaders of the country, because 

it’s been largely pushed to a corner of society. It’s a social justice issue. We are allowing the tobacco industry to just continue to 

stomp on this group of people.  We have to raise awareness and put a ton of pressure on the tobacco industry and the policy-

makers to make regulations stronger so that tobacco companies get away with less and less.  Source:  Truth Initiative  



 

Join the efforts of the Fountain/Warren Co. Tobacco Prevention & Cessation Program 

Meetings are held on the second Wednesday of every other month at: 

   
  

 
Community Action Program, Inc. of Western Indiana administers the Fountain/Warren 
Tobacco Prevention & Cessation Program.  All services are provided without regard to 

race, age, color, religion, sex, disability, national origin, ancestry, or status as a veteran. 

Community Action Program, Inc. of Western Indiana 

418 Washington Street 

Covington, IN  47932 

Contact Kathy Walker, Program Coordinator 

Phone:  765-793-4881 

Email:  kwalker@capwi.org  

FREEDOM FROM SMOKING (FFS) IS A PROGRAM WITH A POSITIVE FOCUS.  IT EMPHASIZES THE BENEFITS OF 

BETTER HEALTH AND IMPROVED LIFESTYLE HABITS AS WELL AS MASTERY OF ONE’S OWN LIFE.  ANYONE CAN 
STOP SMOKING!  STAYING QUIT IS THE DIFFICULT PART!  FFS INCLUDES MAINTENANCE STRATEGIES!  THE     
PROGRAM HELPS YOU QUIT AND STAY QUIT!   
 
OFFERED TO RESIDENTS OF FOUNTAIN OR WARREN COUNTIES  
COST:  $30 PER PERSON  
 
INCLUDES EIGHT SESSIONS, WORKBOOK, RELAXATION CD,               
2 WEEKS OF NICOTINE REPLACEMENT THERAPY,                            
AND ONGOING SUPPORT.   
REGISTRATION IS REQUIRED.   
PAYMENT IS DUE AT FIRST CLASS SESSION. 
 
TO REGISTER AND/OR TO GET MORE INFORMATION, CONTACT 
KATHY WALKER, FFS FACILITATOR AT 765-793-4881 OR VIA EMAIL AT KWALKER@CAPWI.ORG 

   FREEDOM FROM SMOKING CLINICS  

WHEN YOU CALL THE INDIANA TOBACCO QUITLINE YOU WILL RECEIVE ONE-ON-

ONE PROACTIVE TELEPHONE COUNSELING WITH A QUIT COACH AND ACCESS TO 

24-HOUR WEBCOACH.  THERE’S NEVER BEEN A BETTER TIME TO QUIT!  IT’S FREE 

AND CONFIDENTIAL!  SERVICES ARE AVAILABLE IN ENGLISH AND SPANISH.  TTY 

SERVICES ARE AVAILABLE FOR THE HEARING IMPAIRED.  CALL 24 HOURS A DAY, 

7 DAYS A WEEK.  VISIT QUITNOWINDIANA.COM FOR MORE INFORMATION.   

AVAILABLE TO ANYONE AGE 13 AND ABOVE.  


